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i® 3% 4L $ %= x (media convergence)

- phenomenon involving the
“Interconnection” of information and
communications technologies,
computer networks, and media
content.

= >|Tunes

- Including content, computing, and
communications
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o Digital Bits
shift to digital media

Digital objects are modular
= Do a lot of things on FB

Automation, variability, and transcoding
o Networking



Networking #: frenid %

- Faster
- More contents
- More Interaction
Web 1.0 =>Web 2.0=>Web 3.0



Web 1.0=>Web 2.0




Web 2.0=>Web 3.0

A PR 4 15 25 BH A TH A 24 22 (Tim Berners-Lee):
HWeb 2.0 BRI ENEIE - S5 EEZHE
MEAERZRE - FTEENERGTEIVERKIR -
Web 3.045 zﬂftﬁz zﬂE HEEAS ~ FieEER
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(4% AL B B o

o Y BE = ZEAYEE T (Meikle and Young, 2012);
Time Warner(HBO, CNN, Time, Cartoon Network)
Disney(ESPN, Disney Channel, Park)

News Corporation(Fox News, Fox Network, 20t
Century Fox),

Google(Books, Scholar, News, and Images;
YouTube, Gmail...)
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1 From Broadcast to Social Media: Social
Networking (Meikle and Young, 2012):

Influences of Web 2.0

convergent media firms were being built
around providing services rather than
packaged software

architecture of participation

firms develop software services which can be
used across multiple devices

the database as the key to market dominance
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Meikle and Young (2012):

o Creative Audience

o Technology-Driven Content Creators

o Marsh-Up, Multimedia, Transmedia

o Creative Audience

oAccess, Organize, Remix, Write, SHRISANHEOY
Collaborate, and Share

oBlur the line between the consumer
and producer

n Long Tail Market né

Collecti tivit O]
o Collective creativity Tﬂi



https://www.youtube.com/watch?v=Ly8Gs-23SCQ
https://www.youtube.com/watch?v=T7P-fwgUYbg
https://www.youtube.com/watch?v=wN590e-fopc&list=PL24D211C51CD94018
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IR TE & B Netflix ~ iTune ~ Amazon ~ 3§ 2Google
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Gle

Ecast is a “digital jukebox” company
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http://try.rhapsody.com/music
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